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Okay, friends. Today we are trying something new, a quick win episode that I’m going to try to record in five minutes or less. 

So, without further ado, here is your best content plan in five minutes with School of Sellers. I’m Erin Waters. Here we go.

Now you guys know I love a good batch session and before COVID hit, I did this huge mega batching session in which I 

batched 12 weeks of content that aligned with the last few quarters of the year, the last few months of the year. And then, bam,

COVID hit and all of a sudden, none of my content was relevant anymore. There was no end of the year party, there was no 

Spring Break, there was no field day, nothing. So, everything I had planned for went down the drain immediately and here’s the 

thing. I’ve always done mostly evergreen content but this round was different. And I learned that hello, Erin, you need to stick

with evergreen content because that’s truly where it’s at.

So, today we’re going to talk about how evergreen content is your best friend in this TPT world and why it’s important to stick 

with mostly evergreen content. The first reason evergreen content is so amazing is because it has a huge repurposing potential. 

So, one blog post about your math routine can be repurposed into literally a hundred different things if you let it. You can create 

tons of pins, Facebook posts, Instagram posts, videos, all to be shared throughout the entire year. Whereas with a winter-

themed item, for example, you’re not going to waste your time repurposing it one hundred different ways because your window 

to share it is so much lower. So, you can repurpose evergreen content on a way larger scale.

Two is that you can share evergreen content all year round. Let’s think about two separate products. Maybe you have Halloween

stations but you also have parent communication forms that you send to your parents all year round. Your Halloween stations 

are going to sell really well during the Fall and you can share it on social media and with your email list during the Fall. But

before Fall and after Fall, there’s really not a whole lot of opportunity for you to share these objects on your social media or with 

your customers because people simply aren’t looking for Halloween stuff unless it’s close to Halloween. Whereas with your 

parent communication forms, this is a need that teachers will have all year round and not just one month out of the year. So,

you are able to share these items on your Facebook page, on your Instagram profile, with your email list literally all year round 

and they will always feel relevant. Now I’m not saying that you shouldn’t do seasonal. Seasonal does sell. I just think it’s 

important to make sure that you have a healthy amount of evergreen content in your content arsenal so that when you go to 

share and repurpose and advertise, you have a lot to choose from and you don’t have to think a whole lot about when you’re 

going to share because the when isn’t as important as the what.

So, here’s what you can do today. I would suggest starting with your products and going through your store and making a list of 

evergreen products that you have. Then create your content based on those themes. Write blog posts based on the themes that 

you have recognized in your store. Maybe you have a lot of classroom management items. That is a timeless evergreen theme 

that you can use throughout the year. Maybe you have a lot of social/emotional learning items. That is also something that is

needed throughout the year and not just one month. Create those themes, makes a list and then think about what blog posts 

you can write based on those themes and before you know it, you will have a batch of blog posts, you will have social media 

images and also products that go along with those that you can share again and again and again all year which means you can 

schedule them out and not have to worry about the timing being right and you can sit back and relax knowing that what you are

putting out into the TPT universe is timeless, it’s relevant and it’s always needed.

Evergreen content is much like its name, an evergreen tree. It stands tall all year round without losing its leaves. It’s not timely, 

it’s not seasonal, it stays alive all year and doesn’t change. And that’s exactly what evergreen content is. Evergreen content is the 

opposite of seasonal content. Things that are evergreen can be shared all year round and are relevant all year round and stay

alive all year round rather than only having their time in the sun so to say for a short amount of time every year. All right, 

friends. I think that worked. I think we are under five minutes. So, I hope you enjoyed this quick win and I will talk to you again 

next week.
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